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 These materials are for information purposes only and do not constitute or form part of an offer or invitation 
to sell or issue or the solicitation of an offer or invitation to buy or subscribe for securities of China Pacific 
Insurance (Group) Co., Ltd. (the “Company”) or any holding company or any of its subsidiaries in any 
jurisdiction. No part of these materials shall form the basis of or be relied upon in connection with any 
contract or commitment whatsoever. 

 The information contained in these materials has not been independently verified. No representation or 
warranty expressed or implied is made as to, and no reliance should be placed on, the fairness, accuracy, 
completeness or correctness of such information or opinions contained herein. The information and opinions 
contained in these materials are provided as of the date of the presentation, are subject to change without 
notice and will not be updated or otherwise revised to reflect any developments, which may occur after the 
date of the presentation. The Company nor any of its respective affiliates or any of its directors, officers, 
employees, advisers or representatives shall have any liability whatsoever (in negligence or otherwise) for 
any loss howsoever arising from any information contained or presented in these materials or otherwise 
arising in connection with these materials. 

 These materials contain statements that reflect the Company’s current beliefs and expectations about the 
future as of the respective dates indicated herein. These forward-looking statements are based on a number 
of assumptions about the Company’s operations and factors beyond the Company’s control and are subject 
to significant risks and uncertainties, and, accordingly, actual results may differ materially from these forward-
looking statements. You should not place undue reliance on any forward-looking information. The Company 
assumes no obligations to update or otherwise revise these forward-looking statements for new information, 
events or circumstances that occur subsequent to such dates. 
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In the first half of 2018, in the face of complicated and ever-changing 

business environment, CPIC stayed focused on insurance, “seeking 

changes while maintaining steady performance” in pursuit of quality 

development, and delivered sustained value growth and overall stable 

business results for the reporting period. 



Group Operating Revenue 

204.694 RMB billion 

+15.3% 

Group Net Profit 

8.254 RMB billion 

+26.8% 

Group Embedded Value 

309.242 RMB billion 

+8.1% 

Group Total Number of 
Customers 

123 million  

+7 million  

Life Insurance NBV Margin 

41.4% 

+0.8pt 

Combined Ratio of 
P/C Insurance 

98.6% 

-0.1pt 

Annualized Comprehensive 
Investment Yield 

4.8% 
+0.3pt 

Group Comprehensive 
Solvency Margin Ratio 

292% 

+8pt 

CPIC Life Comprehensive 
Solvency Margin Ratio 

253% 

+8pt 

CPIC P/C comprehensive 
Solvency Margin Ratio 

273% 

+6pt 

Notes:  1) Group operating revenue is based on Chinese GAAP. 
             2) Group net profit is attributable to equity holders of the parent company. 
             3) P/C insurance includes CPIC P/C , Anxin Agricultural and CPIC Hong Kong. 

Steady performance in market position, development quality and 
risk management 
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Life Insurance Residual Margin 

263.470 RMB billion 

+15.4% 



Changes under Transformation 2.0, with customers experiencing better 
services 

Expansion in business portfolios 

 Achieved “ice-breaking” in elderly care, with 
projects underway in Chengdu, Shanghai, Yunnan 
and other places. Working on a new business 
model combining exclusive insurance products, 
high-end community and quality services. 

 CPIC Fund Management officially became a 
member of the Group, which will further enrich the 
product line-up for individual customers, and 
enhance our active investment management 
capabilities. 

Rapid development of emerging business  

 Promoted the innovation of price index insurance, covering 
more regions and a larger variety of farm produce, including 
sugar canes in Guangxi, eggs in Shandong, and cotton in 
Xinjiang, offering ever-improving risk protection to our customers, 
with rapid premium growth and a fast increasing market share. 

 Among the first insurers to obtain the business qualification for 
tax-deferred pension, issued the first tax-deferred insurance 
policy in China with a leading market share in pilot regions by the 
end of June 2018. 

 Started the projects of “Eco-system Building of 100 
Major Corporate Clients” and “100 Model Sites 
for Cross-sell” to improve mechanisms of deepened 
collaboration. 

 Auto insurance premiums from life agents grew by 
20.0%, and health insurance premiums of CPIC 
Allianz Health from life agents increased by 184.0% . 

Enhanced synergy within the Group 
 "Tai Hao Bao", a risk management project for commercial 

lines automobile insurance of CPIC P/C, has become a smart 
risk control platform helping customers reduce losses, as well 
as improving our own business quality.  

 “Lingxi No.1” by CPIC Life, a hospital robot, offers services 
including general inquiry, appointment booking, and fast-track 
claims. With voice navigation, it helps to reduce the whole 
claims turnaround to as little as 12 minutes. 

Application of innovative technologies 
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Meet the challenges 

The chronic issue of highly uneven growth of life business across the year. 

Foundation of underwriting profitability for non-auto insurance remains weak. 

Pressure on investment yields covering cost of liabilities. 

Looking ahead 

Reform and upgrade 

With objectives of “being the best in customer experience, business quality 

and risk control capability”, we will follow through on strategies and plans of 

Transformation 2.0, and strive to achieve the vision of “becoming a leader in 

the healthy and stable development of the industry”. 
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Performance Analysis 



12,379  13,060  

 61,732  

 88,730  

 36,440  

 29,247  

H1 2017 H1 2018 

90.9  91.8  
94.1  93.8  
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Life Business (1/4)     
Fast growth of total premiums driven by renewal business, with business quality 

maintained at high levels 

Gross Written Premiums 

110,551 

131,037 

-19.7% 

FYP from Agency 

Channel 

Renewal Business 

from Agency Channel 

Others 

13-Month Policy Persistency Ratio 

Unit: % 

Surrender Rate 

3.1  

1.2  
0.8  

0.9  

Unit: % 

Notes: 
(1) 13-month persistency ratio: premiums from in-force policies 13 months after their issuance as a percentage of premiums from policies 
which entered into force during the same period. 
(2) Surrender rate = Surrendered amounts for the reporting period/ (life insurance liability reserves at the beginning of the reporting period 
+ long-term health insurance liability reserves at the beginning of the reporting period + long-term insurance premiums) 

H1 2015 H1 2016 H1 2017 H1 2018 

Unit: RMB million 

H1 2015 H1 2016 H1 2017 H1 2018 



Note: NBV margin= NBV/ annualized first year premiums. Long-term protection business includes whole life insurance, term life 

insurance, long-term health and accident insurance. 

Annualized FYP from  
Long-term Protection Business 

Unit: % Unit: % 

NBV Margin 

31.5 

42.4 

50.2 

H1 2016 H1 2017 H1 2018 
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Life Business (2/4)  
Improved business mix, with sustained increase in NBV margin and fast growth 
of residual margin 
     

33.0  
40.6  41.4  

H1 2016 H1 2017 H1 2018 

Residual Margin 

 215,749   228,370   263,470  

30 Jun. 2017 31 Dec. 2017 30 Jun. 2018 

Unit: RMB million 



FYP from Agency Channel 

New Business Value 
Unit: RMB million 
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Life Business (3/4)  
NBV and FYP declined, yet with recovery in second quarter 

 

36,440 
29,247 

H1 2017 H1 2018 

Unit: RMB million 

27,941  

8,499  
20,069  

9,178  

Q1 Q2 

2017 

2018 

19,746 16,289 

H1 2017 H1 2018 

15,379  

4,366  
10,385  

5,904  

Q1 Q2 

2017 

2018 

Note: Quarterly results may not totally add up due to rounding. 



870  
894  

H1 2017 H1 2018 
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Number of Agents 

Unit: thousand 

Monthly Average Number of  
Active Agents 

Unit: thousand 

Life Business (4/4)  
Fundamentals of agency channel largely stable 

 

191  175  

H1 2017 H1 2018 

Monthly Average Number of  
High-performing Agents 

Unit: thousand 

326  342  

H1 2017 H1 2018 

Monthly average 

number of agents 

30 Jun. 2018 

Number of agents at 

half-year end 

839 



37,655  39,843  
43,855  

11,569  
12,642  

16,830  

H1 2016 H1 2017 H1 2018 

Non-auto Business Auto Business 

60,685 

Property and Casualty Insurance (1/3)  
Stable combined ratio, with a strong recovery of top-line growth 

Gross Written Premiums  

Unit: RMB million Unit: % 

Combined Ratio 
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 61.2   60.9   58.0  

 38.2   37.8   40.7  

H1 2016 H1 2017 H1 2018 

Expense Ratio Loss Ratio 

98.7 98.7 

52,485 

99.4 

49,224 

Note: The property and casualty business on this slide refers only to CPIC P/C. 

 



 98.6   98.0  

H1 2017 H1 2018 

Property and Casualty Insurance (2/3)  
Underwriting profitability of auto business improved slightly, with rapid growth 
of cross-sell and car dealerships  

Combined Ratio of Auto Insurance 

Unit: % 

Unit: RMB million 

Primary Insurance Premiums  
from Car Dealerships 
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-0.6pt 

14,056 15,425 

H1 2017 H1 2018 

Primary Insurance Premiums 
 from Cross-sell 

3,471 4,166 

H1 2017 H1 2018 

Unit: RMB million 

Note: The property and casualty business on this slide refers only to CPIC P/C. 

 



 99.3   101.7  

H1 2017 H1 2018 

Combined Ratio of Non-auto Insurance Non-auto Insurance as a Share of GWPs 

Property and Casualty Insurance (3/3) 
Non-auto business incurred underwriting loss, with considerable increase in its 
share of total premiums 
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Unit: % Unit: % 

Distribution of Incremental GWPs  
from Non-auto Insurance 

 24.1   27.7  

H1 2017 H1 2018 

Unit: RMB million 

Liability 
712  

Others 
1,261  

Note: The property and casualty business on this slide refers only to CPIC P/C. 

 

Agricultural 
995 

Guarantee 
1,220 



Group in-house investment portfolio 30 Jun. 2018 (%) Change (pt) 

Fixed income investments 83.3 1.5 

Bonds 46.7  (1.5)  

Term deposits 10.6 1.0 

Debt investment schemes 10.5  1.9 

Wealth management products (1) 8.4 0.1 

Preferred shares 2.7 (0.2) 

Other fixed income investments (2) 4.4 0.2 

Equity investments 13.2 (1.4) 

Equity funds 1.9 - 

Bond funds 1.2 (0.3) 

Stocks 4.8 (0.7) 

Wealth management products (1) 1.0 (0.9) 

Preferred shares 0.6 (0.1) 

Other equity investments (3) 3.7  0.6  

Investment properties 0.7 (0.1) 

Cash, cash equivalents and others 2.8 - 

Asset Management (1/2)  
SAA aligned with profiles of liabilities，with increase in comprehensive investment yield 
 

Notes: 
(1) Wealth management products include wealth management products issued by commercial banks, collective 
trust plans by trust firms, special asset management plans by securities firms and loan assets backed securities 
by banks, etc. 
(2) Other fixed income investments include restricted statutory deposits and policy loans, etc. 
(3) Other equity investments include unlisted equities, etc. 

Group In-house AuM 

Annualize Total Investment Yield 

4.7% 4.5% 

-0.2pt 
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Annualized Net Investment Yield 

5.1% 
4.5% 

-0.6pt 

Annualized Comprehensive 
Investment Yield 

4.5% 4.8% 

H1 2017 H1 2018 

H1 2017 H1 2018 

H1 2017 H1 2018 

+0.3pt 



 761,886  
 854,458   941,760  

 1,081,282  
1,177,249  

 149,400  

 233,474  

 293,612  

 337,183  

403,652  

31 Dec. 2014 31 Dec. 2015 31 Dec. 2016 31 Dec. 2017 30 Jun. 2018 

Group AuM 

Unit: RMB million 

1,235,372 

1,087,932 

Asset Management (2/2)    
Steady increase in Group assets under management, with third-party AuM 

exceeding the mark of RMB400 billion 
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1,418,465 

911,286 

1,580,901 

Group in-
house AuM 

Third-party 
AuM 



Q & A 


